
The Pitch: Components 
ENGL 400 I Fall 2011 
 

SIX QUESTIONS YOUR PITCH SHOULD ANSWER 
 

1. What type of organization are you proposing? Is it a Political 
Action Committee (PAC), a Non-Governmental Organization 
(NGO), a small business, or a philanthropic organization? 
 

2. What is your product or service? Briefly describe what it is 
your organization will do, offer, or sell.  

 

3. Who is your market? Briefly discuss to whom you are offering 
or selling the product or service. How large of a group are they? 

 

4. What is your sustainability model? More simply, how do you 
expect to keep your organization running?   

 

5. Who is behind the organization? “Bet on the jockey, not the 
horse” is a familiar saying among investors. Tell the class a little 
about you, your background, and what skills, abilities, and 
experiences you bring to the organization. 

 

6. Who is similar? Briefly discuss who they are and what they 
have accomplished. Successful competition is an advantage—
they are proof your organizational model and/or concept can 
work. 

 

 

YOUR PITCH SHOULD CONTAIN 
 

1. A “hook.” Open your pitch by getting the audienceʼs attention 
with a “hook,” a statement or question that piques their interest to 
want to hear more. This hook can also be visual or appeal to 
other senses as well. 

 

2. About 150-225 words. Your pitch should go no longer than 120 
seconds. 

 

3. Passion. Audiences expect energy and dedication from potential 
leaders. 

 

4. A request. At the end of your pitch, you must ask for something. 
Do not simply ask for their vote. Make a request from the 
audience as potential employees. For instance, ask them to 
contribute to the organizationʼs goals, or ask them to meet a 
challenge met by the organization. Get them to invest in you and 
your organization. 
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SIX QUESTIONS YOUR PITCH SHOULD ANSWER 
 

7. What type of organization are you proposing? Is it a Political 
Action Committee (PAC), a Non-Governmental Organization 
(NGO), a small business, or a philanthropic organization? 
 

8. What is your product or service? Briefly describe what it is 
your organization will do, offer, or sell.  

 

9. Who is your market? Briefly discuss to whom you are offering 
or selling the product or service. How large of a group are they? 

 

10. What is your sustainability model? More simply, how do you 
expect to keep your organization running?   

 

11. Who is behind the organization? “Bet on the jockey, not the 
horse” is a familiar saying among investors. Tell the class a little 
about you, your background, and what skills, abilities, and 
experiences you bring to the organization. 

 

12. Who is similar? Briefly discuss who they are and what they 
have accomplished. Successful competition is an advantage—
they are proof your organizational model and/or concept can 
work. 

 

 

YOUR PITCH SHOULD CONTAIN 
 

5. A “hook.” Open your pitch by getting the audienceʼs attention 
with a “hook,” a statement or question that piques their interest to 
want to hear more. This hook can also be visual or appeal to 
other senses as well. 

 

6. About 150-225 words. Your pitch should go no longer than 120 
seconds. 

 

7. Passion. Audiences expect energy and dedication from potential 
leaders. 

 

8. A request. At the end of your pitch, you must ask for something. 
Do not simply ask for their vote. Make a request from the 
audience as potential employees. For instance, ask them to 
contribute to the organizationʼs goals, or ask them to meet a 
challenge met by the organization. Get them to invest in you and 
your organization. 
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